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Executive Summary

This deliverable has been developed to present the brand identity and guidelines of the PoDIUM
project, including the logo, typography, colours, and visual elements to be used in all communication
and dissemination materials and activities of the project, among the consortium and with external
stakeholders.

This document explains the brand rationale and describes the graphic guidelines to be followed by the
consortium, including the correct use of the logo, the project’s colours, the typeface to use, as well as
the different templates that have been developed. This is important to ensure a strong visual identity
for PoDIUM and that the PoDIUM brand is used consistently and coherently by the consortium, which
will maximise the impact of the project’s communication.

1. Introduction

1.1. Purpose of the deliverable

The purpose of Deliverable D7.1 Brand identity and guidelines is to present the brand identity and set
out the correct guidelines related to the PoDIUM brand to ensure its consistent representation in all
communication and dissemination materials and activities of the project by the consortium. This
document describes the logo, typography, and various visual elements to be used in internal
documents and promotional materials. The different PowerPoint and Word templates that have been
created for the communication and dissemination activities of all consortium partners are also
presented in this document.

This document is complementary to Deliverable D7.2 Communication strategy and plan and
Deliverable D7.3 Communication tools. Deliverable D7.2 will explain in greater detail the
communication strategy of PoDIUM, presenting the target audience, stakeholders, dissemination
channels, communication tools, and promotional materials that will be produced for the project.
Deliverable D7.3 will describe the different communication tools developed as part of the project,
including social media channels and the project’s website, and printed material that will be created
such as a leaflet and a roll-up banner.

1.2. Intended audience

Thisis a public document. The document will be available on the PoDIUM website. For the consortium,
this document is intended to act as a guide on the correct use of the project’s brand.
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2. PoDIUM brand

2.1. PoDIUM graphic identity and guidelines

The guidelines describe the rationale and correct use of the PoDIUM brand and its graphic identity.
The brand identity includes the logo and its different elements and variations, the brand colours and
the typography to be used.

2.1.1. Brand rationale

The PoDIUM logo is a strong visual representation of the vision of the PoDIUM project. The different
graphic elements that make up the logo represents both the digital and physical part of the
infrastructure. The element above the “0” symbolises the multi-connectivity approach of the project,
while the “U” depicts a road, i.e. the physical part of the infrastructure. The points below the “U” and

the “M”, representing the wheels of a car, further emphasise the on-road elements.

The PoDIUM logo uses a simple, modern typography that looks clean and professional. It uses bold
purple colours to make it stand out and be easily recognisable. To ensure consistency, the name of the
project, PoDIUM, should always be spelled with all capital letters, except for the “0”, which should be
written in lower case.

*>—e
®

oDillM

Figure 1: PoDIUM logo

2.1.2. Master logo

The PoDIUM master logo must always appear fully intact and must not be altered or distorted in any
way. The guidelines set out in this document on the correct use of the logo must always be followed.
All elements of the logo must be visible, with no alteration in proportion or position.

e Colours of the logo
The PoDIUM master logo is made up of dark grey, a darker and lighter shade of purple, and blue. The
full-colour logo should always be used when the logo appears on a white background. If the logo
appears on a dark background, the white version of the logo should be used. In case the logo needs to

be reproduced in black and white, the greyscale logo or black logo should be used.

The colour codes of the master logo are the following:
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- Dark grey: HEX #272e40; RGB: 39 | 46 | 64; CMYK: 87 | 74 | 47 | 53

- Darker shade of purple: HEX # 451683; RGB: 69 | 22 | 131; CMYK: 92 | 100 | 7 | 2
- Lighter shade of purple: HEX # 8E54E9; RGB: 142 | 84 | 233; CMYK: 69 | 72| 0] 0
- Blue: HEX # 4776E6; RGB: 71 | 118 | 230; CMYK: 76 | 55 | 0 | O

o—a0
o

oDillM
9006

HEX: #272e40 HEX:  #451683 HEX: #BES4E9 HEX:  #4776E6

RGB:  30|46|64 RGE:  69]22]131 RGB: 14284233 RGB:  71/118230

CMYK: 87|74|47|53 CMYK: 92|100]7|2 CMYK:  69|72]|0]0 CMYK:  76]55[0]0
Figure 2: PoDIUM logo colours
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Figure 3: PoDIUM greyscale logo
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Figure 4: PoDIUM black and white logo
e Minimal graphic elements of the logo
The graphic element above the “0” of the PoDIUM logo can also be used on its own where appropriate

to represent the project. It can be used in various communication materials to further consolidate the
PoDIUM brand and make the project visible and recognisable.
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Figure 5: Minimal graphic elements of the PoDIUM logo
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e Spacing of the logo
The logo must always be surrounded by clear space to ensure its visibility. This clear space corresponds

to the height of the letters and must always be free of any kind of other graphic elements. The logo
must not appear at the extreme edge of a page.

Figure 6: Spacing around the PoDIUM logo

e Incorrect use of the logo

The PoDIUM logo must not be distorted or stretched in any way and its integrity must be respected.
All elements that make up the logo must always appear as designed without any alteration and their
proportion and position relative to each other must be respected. The colours of the logo and its
typography cannot be altered in any way. The logo must always remain easy to read if used on a
coloured background.

Distorted Amended
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Colour

Typography

») 1 0.0 \/ IUM

Figure 7: Examples of misuses of the PoDIUM logo
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2.1.3. Typography

e Marketing and promotional materials

D7.1 BRAND IDENTITY AND GUIDELINES

The Roboto typeface should be used for any marketing and promotional materials. This includes
posters, roll-up banners, leaflets, the project’s website and other external or promotional printed

materials.

Roboto Light

Roboto Regular

Roboto Bold

Roboto Black

ABCDEFGHIJELMNOPQRSTUVWIXYZ
abcdefghijklmnopgrstuywxyz
1234567890.,-7

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwiyz
1234567890, -2

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890.,:_-7!

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890.,:_-7!

H1 - Roboto Black

H2 - Roboto Bold

H3 — Roboto Medium
H4 — Roboto Medium

Body text — Roboto Regular

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euisBmod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis link in paragraph
ullamcorper suscipit lobortis nisl ut aliquip ex ea com
Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
eonummy nibh euismod tincidunt ut laoreet dolore
magna aliguam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper link in

Figure 8: Primary typeface for marketing and promotional materials

e Documents and internal communications
The Calibri typeface should be used for all working documents made for internal use within the

consortium, such as PowerPoint presentations and Word documents, and for all official documents.

10
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Calibri Light ABCDEFGHUKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwixyz
1234567890.,-_-?1 Body text
HEX: #XTIndl
RiGE: T 46| B4
Calibri Regular ABCDEFGHUELMNOPQRSTUVWXYZ C: 87| 74147| 5
abcdefghijklmnopgrstuvwxyz
1234567890.,:_-7!
Headline
Calibri Bold ABCDEFGHUKLMMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwixyz P 5211001712
1234567890.,: -¢!
o ) Headline
Calibri Bold Italic ABCDEFGHIIKLMNOPQRSTUVWXYZ
abedefghijklmnopgrstuvwxyz
1234567890.,;_-?! e
CAMIWE: &9 T2|0|0
Headline

HEX: BATTEEG
FoiB: T 18| 250
CWIYR:  T&|EE|D|O

Figure 9: Secondary typeface for internal and official communications

2.2. Templates

2.2.1. PowerPoint Template

A Microsoft PowerPoint presentation template has been developed. The template is in line with the
PoDIUM brand identity and guidelines. It comprises a title slide, slides with text, bullet points, tables
and figures, and a closing slide acknowledging EU funding.

.. Y A
Power Point Presentation

- -#Example
Headllne ~*:Example
Subtitle FExample

~s:Example
Presenter's Name
Organisation

-
—Qe

— . PoDiliM -© P

Figure 10: PowerPoint template

4
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2.2.2. Other templates (deliverables, meeting agenda and minutes)

Microsoft Word templates have been developed, in keeping with the PoDIUM visual identity.
Templates for deliverables and for meeting agenda and minutes are available.

11
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DX¥.X

Deliverable name

PoDIUM
PO connectivity and cooperation enablers building
trust and sustainability for CCAM

Harison lsnovintion Adiom | Propct Mo, 103065547
Call HORE OH-CLS-2001- 601

Co-funded by
the European Wnion

Figure 11: Word deliverable template
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Hamia of awant
MVLLIEIT | Vemm

Name of the meeting
Date(s), place

Day 1: 3 July 2023, Day

Tima |ﬁl:r|p'|Jun |'r11-n'|.-r ]
0000 = Sl DS SR e Blami § e
[:[iE- B E -] Kignate 1 Marma [/ Wame
G080 = SiHd Kyt 2 Bliatin § W vl
00550 = 808 Kirgniéta 3 Bitin § vl
Dot -ga0e | Bewsk

[s[iE= B0 E i = “Waleaim Marmia f Koo
0000 =i:DS Kirgnieta 1 Marma [ Kame
0000 = Sl Dd Kirgnati 2 Blami § e
0000 = Sl Dl Kirgniete 3 Bl § W el

a0 = il D

| ent o ki 4

Day 2: 4 July 2023, Day

Time |n.=|p-uun |pm.m.r s

[:[iE= =1 Ei =] lelenma Marmia [ bama

0050 = 8d:08 " Kayriote 1 Bitin § W
® Kayriobe 1

[IE- B ] " Kayniab 1 Mistia [ Wi o
" Kayniot 1

[:[iE- B E -] Kignate 3 Marma [/ Wame

DoSo-mne | Bewik

o Pmnctnid by

e

v e iy | Pt i, 54 SRR | oll IR T B

Figure 12: Word meeting agenda template
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F:F

[+]
o

Mt o awant
M YLD | Ve

Minutes of the meeting

Participants

MAME Mitie Sorn hi
MAME Miin Sor i
Minutes

w  Hamo esim lgass volipllemn guis voleplal il aEsEmater Gur it ain fegh, sid guis
OSSR T S Soliri i qui rani o woli prates squi nesdLs.
®  hlgue portats vl sdse quim il molenio consaguitus, il 1S qul deloram eum Segiat

s it nidi e p i

WPL

A1 D §OE I SOCLHE e ot s od o Fpnddiimiod dedmiu qui Blindiis prrsestim velugtitam
didaniti sges corrupt guod dolored &1 guik molektlis excepud WM ootaetit fupid e non

previdusa, dhsi]ie sise i ealpn gul ol diddrnt malitie animl, i en kaberis o delanim Rig.

® Loarm | pim delir 691 amat, tofsctatur sdpheng ot sed & e issad 1esgar issdidunt ut
labroarin wt dhod o St nn il bgu.

WP2

AL R 06 W1 SOELHE e Gt uabs sdie Sniame dedmi qui bBlindtis pradestim vl ugtitem
didanini g cormuptl guod dolord @ Quik moleilis escepud WM ottaetit cupidRete non
provadiast, disiliue iust in colpn gol of i dids rant molitis animi, id as kaborus o delorm huga.

®  Lavam ipaum dolor 6t amet, comectnur sdipcng ofit, ded S Wussed Tespor issididunt ut

labroarin wt dhod o St nn il bgu.

WP3

Ean Famabend by
Tt st ipmiy Wbremr
i e i | Frigoct Fin. S04 SRR | oll RS T B

Figure 13: Word meeting minutes template

2.3. Acknowledgment of EU funds

The PoDIUM project is co-funded by the European Union. According to Article 17 of the Grant
Agreement, all communication and dissemination activities and publication materials must explicitely
acknowledge receipt of EU funding through the display of the European flag (emblem) and funding
statement (translated into local languages, where appropriate) “Co-funded by the European Union”.
The European emblem must remain distinct and separate and cannot be modified by adding other
visual marks, brands, or text. No other visual identity or logo may be used to acknowledge EU support.

* X 5
*

*
* *
* *
LT g

Co-funded by
the European Union thechu;:z:g:: Union

Figure 14: EU funding statement (horizontal and vertical)

14
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The correct use of the EU emblem and funding statement is available at the following link:
https://ec.europa.eu/info/sites/default/files/eu-emblem-rules en.pdf

3. Summary

This deliverable D7.1 is complementary to Deliverable D7.2 Communication strategy and plan and
Deliverable D7.3 Communication tools. The purpose of this document is to describe the PoDIUM
project’s brand identity and guidelines, explain the rationale of the logo, colours, and typeface, and
detail the correct use of the project’s visual identity.

All consortium partners should follow the guidelines detailed in this deliverable to ensure the
consistent use of the PoDIUM brand to make it easily recognisable. This is important for the coherence
of the dissemination activities of the project and to ensure maximum impact of the project’s
communications goals.

Consortium partners can find the different elements that make up the PoDIUM brand identity,
including the logo files, guidelines, and templates through the project’s Redmine.

15
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